
There are brands, and there are Superbrands. 

These brands are recognisable almost everywhere, 

with excellent long-term relationships with their customers. 

They fully understand the power of customer experience 

and the benefit it brings to them and the communities built 

around them, both internally and externally.

The brightest 
brands

Insight

 British Airways

‘Flying Start’, 

British Airways’ 

charity partnership 

with Comic Relief, 

has raised £9million. 

 Rolex 

•  Rolex applies for certificates from 

the Official Swiss Chronometer 

Testing Institute for nearly all of its 

products. In 2013 Rolex received 

804,896 chronometer certificates.

•  Rolex recorded annual revenue 

of $4.5 billion in 2014.

 BBC 

•  96% of UK adults use BBC TV, 

radio or online every week.

•  Audiences spend on average 

18.5 hours with the BBC each week. 

BBC apps have been downloaded 

over 70 million times.

 

 Microsoft

•  Over 100 million Windows 8 

licenses have been sold to date.

•  Microsoft UK’s ‘Get On’ programme 

aims, over three years, to help 

300,000 young people in Britain 

find meaningful employment by 

providing insights, practical 

skills and advice.

 Nike 

•  Nike has a 31% share of the global 

athletic footwear market, selling 

120 million shoes each year. 

•  There are 700 Nike stores 

in 45 countries worldwide.

Top five business Superbrands 2015



Many of these brands even have a superior 

reputation bestowed upon them by people who 

may not have even used their services or 

purchased their products. Now that is powerful!

Top five consumer Superbrands 2015 

 British Airways

British Airways has a suite of 

insight tools measuring 

detailed customer satisfaction 

at every point of the journey, 

providing real-time 

in-journey feedback to 

front-line colleagues.

 Apple

•  Apple has topped the American 

Customer Satisfaction Index 

for personal computers for 

the last 11 years.

•   90% of Apple iPhone users stick 

with the brand when purchasing 

their next phone.

 

 Virgin Atlantic

•  Virgin Atlantic has been trialling 

location beacon technology at 

Heathrow airport to generate a more 

personalised customer experience.

•  Virgin Atlantic operates one of 

the most generous frequent flyer 

programmes available - Virgin 

Freeway. After their first Upper Class 

round trip, a Freeway member will 

earn enough miles for two return 

flights between London and Europe. 

 Microsoft

•  80% of Fortune 500 companies use 

Microsoft Windows Azure. 

•   In 2014 Microsoft holds more than 

18% of the smartphone operating 

system market in the UK.

 Visa

•    Visa has over 1.9 billion 

worldwide cardholders. 

•    £1 in every £3 spent in the UK 

is spent on a Visa card.

•    Visa has launched innovative 

products that will remove the 

need for consumers to enter their 

card numbers online.

The Superbrands league table for 

2015 is compiled every year based on 

the opinions of marketing experts, 

business professionals and thousands 

of British consumers.

For sources see inside front cover.


